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TABLE 9: WHERE HOUSEHOLD IS CONNECTED TO THE
INTERNET

LOCAL AREA FORUM
% OF HOUSEHOLDS
WITH A PERSONAL

COMPUTER

% OF ALL
HOUSEHOLDS

BROMYARD 82 41

DINMORE 68 48

GOLDEN VALLEY 82 55

HEREFORD NORTH 80 56

LEDBURY 66 17

LEOMINSTER 84 36

NORTH WEST HEREFORDSHIRE 66 30

SOUTHERN HEREFORDSHIRE 75 51

SOUTH WYE 58 33

TOTAL 74 44

Almost all of those with a domestic connection to the Internet (94%) are linked through their
personal computer via a modem and conventional telephone analogue line. A small
proportion (4%) is connected through a broadband connection.

Freeserve, BT Surftime, and AOL represent the most significant Internet Service Providers.

Figure 22

RESPONDENT’S INTERNET SERVICE PROVIDER - UNPROMPTEDRESPONDENT’S INTERNET SERVICE PROVIDER - UNPROMPTED
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Problems accessing the Internet

Over one-half of respondents who have home access to the Internet mention that their
connection is too slow. Additionally, one-quarter state that the connection is too expensive,
or that the line is permanently engaged.
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Figure 23

PROBLEMS EXPERIENCED ACCESSING THE INTERNET - PROMPTEDPROBLEMS EXPERIENCED ACCESSING THE INTERNET - PROMPTED
(RESPONDENTS WITH HOME ACCESS TO THE INTERNET)(RESPONDENTS WITH HOME ACCESS TO THE INTERNET)
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Reasons for not connecting to the Internet

One-quarter of domestic computer users (25%) do not have home access to the Internet.
Over two in five of these respondents state that they have no need to use the Internet, whilst
over one-third consider connection to be too expensive.

Figure 24
REASONS FOR NOT HAVING INTERNET ACCESS AT HOME - PROMPTEDREASONS FOR NOT HAVING INTERNET ACCESS AT HOME - PROMPTED
(RESPONDENTS WITH HOME COMPUTER ACCESS WITHOUT HAVING(RESPONDENTS WITH HOME COMPUTER ACCESS WITHOUT HAVING
INTERNET ACCESS)INTERNET ACCESS)
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Future connection to the Internet

Over one-quarter (26%) of domestic computer users who do hot currently have access to
personal computers at home intend to install connection within the next twelve months. A
notable proportion (19%) does not however intend to connect in the future. Thus, within two
years, 49% of households should have access to the Internet.

Figure 25
LENGTH OF TIME BEFORE HOUSEHOLD WILL HAVE INTERNET ACCESSLENGTH OF TIME BEFORE HOUSEHOLD WILL HAVE INTERNET ACCESS
(RESPONDENTS WITH HOME COMPUTER ACCESS WITHOUT HAVING(RESPONDENTS WITH HOME COMPUTER ACCESS WITHOUT HAVING
INTERNET ACCESS)INTERNET ACCESS)
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6.4 FUNCTIONALITY OF THE INTERNET

Internet services and facilities currently used

Two-thirds of those respondents who have access to the Internet (65%) use the Internet to
access information and advice. A further one in eight (12%) download sound, graphics, or
video.

Approaching one-half (48%) of all household members who have Internet access use the
Internet to access information and advice. A further one in seven (15%) use the Internet to
download sound, graphics and video, whilst one in ten (10%) use e-mail or other
communications packages.

Household members from 82% of those households which have Internet access use this
facility to access information and advice. Further, members from 35% of households
download sound, graphics or video.

TABLE 10: CURRENT USE OF THE INTERNET

AS % OF ALL . .
FUNCTION

RESPONDENTS HOUSEHOLD
MEMBERS HOUSEHOLDS

ACCESSING INFORMATION AND ADVICE 65 48 82

DOWNLOADING SOUND, GRAPHICS OR VIDEO 12 15 35

E-MAIL / COMMUNICATION 9 10 22

GAMES 1 5 12

BANKING * 1 4

SCHOOL PROJECTS * 1 3

BUYING GOODS 2 1 3

OTHER STUDY * * 1

WORK 0 * 1

OTHER 3 4 4

NOT PROVIDED 7 15 0

BASE: HOUSEHOLDS WITH ACCESS TO THE INTERNET (238)
* DENOTES LESS THAN 0.5%

Future use of Internet facilities and services

Approaching one-half of all respondents (47%), regardless of whether they have previously
used or had access to the Internet, intend to use this facility in the future to access
information and advice. A further one in five (22%) would download sound, graphics or
video.

Three in ten of all household members (30%) will use the Internet to access information or
advice. Additionally, approaching one in five (18%) will use this facility to download sound,
graphics or video.



Herefordshire Voice Survey Four
“Communication and Information Technology – Written Report

Page 39

BMG December 2001

Members from the majority of households (56%) are likely to use the Internet in the future to
access information and advice, whilst those from two in five households (38%) will download
sound, graphics or video.

TABLE 11: FUTURE USE OF THE INTERNET

AS % OF ALL . .
FUNCTION

RESPONDENTS HOUSEHOLD
MEMBERS

HOUSEHOLDS

ACCESSING INFORMATION AND ADVICE 47 30 56

DOWNLOADING SOUND, GRAPHICS OR VIDEO 22 18 38

GAMES 2 2 8

E-MAIL / COMMUNICATION 2 1 4

SCHOOL PROJECTS * 1 3

BUYING GOODS 1 1 2

BANKING 1 * 1

WORK * * 1

OTHER STUDY * * *

OTHER 1 1 2

NOT PROVIDED 26 46 24

BASE: ALL HOUSEHOLDS (544)
* DENOTES LESS THAN 0.5%

Almost three in ten respondents (29%) consider the Internet safe enough to make
transactions, such as paying bills, buying items, and receiving payments, whilst 60% do not
(11% failed to provide a response). One-half of those currently with Internet access (50%)
consider the Internet to be sufficiently secure, compared to only 13% of those without
access. Further, the proportion who express concern that the Internet is not secure enough
increases with age: from 44% of those aged 16-24, to 60% of those aged 25-44, 63% of
those aged 45-64, and 66% of those aged 65+.
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Connecting to the Internet through public access points

All respondents were asked where they might be most likely to use the Internet were access
to be provided free of charge at specified locations. The majority of respondents would
access the Internet at public libraries, whilst approaching one-quarter would like to use the
facility in local supermarkets. A further one in five highlight the Post Office, whilst
approximately one in six highlight schools and/or community centres.

Figure 26
LOCATIONS WHERE RESPONDENT WOULD BE MOST LIKELY TOLOCATIONS WHERE RESPONDENT WOULD BE MOST LIKELY TO
UTILISEUTILISE FREE INTERNET ACCESS - PROMPTED FREE INTERNET ACCESS - PROMPTED
(ALL RESPONDENTS)(ALL RESPONDENTS)
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6.5 ANTICIPATED USE OF A HEREFORDSHIRE ISP

One-third of respondents (34%) anticipate that they would use a Herefordshire Internet
Service Provider. In contrast, one in six (16%) state that they would not use one. A large
proportion of respondents (44%) are unsure.

The proportion of respondents who would use a Herefordshire ISP varies across sub-
groups:

♦ Likely use decreases with age from 58% of those aged 16-24, to 42% of those
aged 25-44, 36% of those aged 45-64, and 15% of those aged 65+;

♦ Those who have home access to a computer are more likely than those without
access to use the ISP (52% and 25% respectively);

♦ Most likely to use the ISP are those resident in Bromyard (54%) and Southern
Herefordshire (40%). Least likely to do so are those living in Golden Valley
(17%).

The majority of respondents highlight information about local events as a prerequisite
service for them to use a Herefordshire ISP in the future. At least two in five mention local
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news, local timetables, a search engine, and good links to public services as necessary
features of such an ISP.

Figure 27
ISP SERVICE/FEATURES WHICH WOULD BE NECESSARY TO USEISP SERVICE/FEATURES WHICH WOULD BE NECESSARY TO USE
HEREFORDSHIRE HEREFORDSHIRE INTERNET SERVICE PROVIDER - PROMPTEDINTERNET SERVICE PROVIDER - PROMPTED
(ALL RESPONDENTS)(ALL RESPONDENTS)
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6.6 ANTICIPATED USE OF SMART CARDS

Three in five respondents would be prepared to use a smart card to borrow library books, or
to access their own medical records. Further, the majority would use them to utilise leisure
facilities.

Figure 28
WHETHER RESPONDENT WOULD BE PREPARED TO USE SMART CARDWHETHER RESPONDENT WOULD BE PREPARED TO USE SMART CARD
FOR SPECIFIED TASKS - PROMPTEDFOR SPECIFIED TASKS - PROMPTED
(ALL RESPONDENTS)(ALL RESPONDENTS)
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